	2. Promotion and Visibility

	2.1 Create and Regularly Convene a Generator-Led Advisory Group, recruiting 10-15 waste generators from a range of business types and sizes, to serve as a “think tank” and focus group for creating and testing recognition and visibility efforts.

	2.2 Develop Objectives and Desired Outcomes for any promotion and visibility efforts, to help guide decision-making and prioritization. 

	2.3 Assess Current Ideas and Existing Regional Programs for fit, impact, and potential to incorporate organic waste recognition.

	2.4 Develop New Concepts to fill any gaps with existing regional programs and better meet the stated objective.

	2.5 Secure Strategic and/or Funding Partners to activate the overall plan in relation to AB 1826

	2.6 Create Pilot Programs as needed to evaluate the effectiveness of different types of promotional activities (e.g. competitions, awards, community recognition).

	2.7 Develop Long-Term Programs to provide continuity and build awareness throughout the community. Work with waste haulers to evaluate the long-term effectiveness of the program in relationship to AB 1826.
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